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Changing market

CHANGING MARKET

N A deag@aimenities were a straightforward
commodity. Now, our guestsexpectto be wowed by
the hotel amenities. They want to connect with brands
they knowo that they may find at Harrodsor Sak s .

First with the boutique revolution and then with the
rise of lifestyle hotels, this movement hasresulted in a
lot more diversity that primarily catersto creatively
minded travelers. 0




Trends overview

TRENDS IN HOTEL
INDUSTRY

A Increased emphasis on health and wellbeing

A The perception and awareness of being ecdriendly
has changed

A Personalized travel through packages

A Branded amenities (76% of the hotel guests pay
attention to brand products)

A Targeting Gen Z (online presence)

A Neutral -tone hotel design



Slow down with Rituals

INCREASED EMPHASIS ON
HEALTH AND WELL-BEING

Growing trends

A Lighting that energizes

A Air purification

A Yogaspaces

A In-room exerciseequipment

A Vitamin -infused shower water




3 Green, greener greenest

THE PERCEPTION AND
AWARENESS OF BEING
ECO-FRIENDLY HAS
CHANGED

With an estimated 187,000 hotels in the world offering
17.5 million guest rooms , | t widely recognized that
hoteliers have the power to inflict significant change As
guest awareness of the environment continues, it will be

critical for hotels to demonstrate that they are taking
action.




L e tgét personal

PERSONALIZED TRAVEL
THROUGH PACKAGES

The new traveler wants an adventure curated just for them.
More flexible vacation packageswill be needed to satisfy
the craving for one-of-a-kind memories.




Better with Brand

BRANDED AMENITIES

Regarding survey of 2000 luxury hotel guestsin 10 markets,
| tirapertant to have branded amenities.

A 76% Of the hotel guests pay attention to the brand
products; people react better to products they actually buy

A Important  for luxury hotels : ensure the chosen brand
IS In alignment with the luxury image of the hotel

A Points of attention
1. Gender neutrality
2. Look & feel
3. User friendly



